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Man

on a
mission

do not get enough opportunities
to tell people about my friend Veera Mo-
gilicherla and his perpetual pursuit of at-
tainment. Personal and professional.

We have known each other since our
days at the Telegram & Gazette on Frank-
lin Street. Our working relationship in-
cludes Veera having printed one of my
books—Here Comes the Sun. He also
built my website, rod-lee.com. He posts
The Rambler there, monthly.

We are the very definition of how well
labor done “in trade” can benefit each of
the respective parties involved.

To say that we shamelessly endorse each
other’s talents would be missing the larger
point, which is our mutual desire to stay
connected even though he lives sixty or so
miles away in Burlington—and despite the
obstacles we have encountered in trying to
make it in the world of the self-employed.

He has had his share of these and I have
had mine.

Discussing his career with me over break-
fast at Harry’s Restaurant in Westborough
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Veera Mogilicherla
on the art of remvention

‘I was having printing done in India. Books
from India came falling apart. So I bought a
printing press and have been handling my own

printing ever since.’

‘Leaving (Emerson Hospital) was a blessing in

disguise. God is asking me to be on my own. A

moving company I created a website for was doing inventory in-house.
Everything was being done manually. I provided them with the software
for the entire transaction with their chent to happen online. We do

printing for them now too.’

the morning of June 6th, Veera spoke
animatedly about his latest venture.
The birth of CROSS Digital

Capitalizing on the chance he had to help
small businesses as they struggled to regain
their footing post-COVID 19, he launched
CROSS Digital, a company that specializes
in web design and development, digital
marketing, branding and technology inte-
gration.

CROSS Digital draws on the extensive
experience Veera accrued working with
such powerhouse firms as Eastman Kodak
(after graduation from Rochester Institute
of Technology), Dell, Unilever, Pfizer,
Bank of America and Epsilon.

It is a logical next step forward from
printing, a forte, which he continues to do.
To help his customers flourish “online
and on paper.”

He has entered The Digital Age with a
full awareness of businesses’ need to cap-
ture prospective clients’ eye quickly—
when, as he puts it, “attention spans are
dwindling to less
than that of a gold-
fish, only eight sec-
onds!”

Seeking a voice

Part of Veera’s
motivation  for
breaking away from
his attempts to find
a home 1n
“corporate” is the
disillusionment  he
feels for suggestions
he has made that
did not bring satis-
factory results.

At the T&G when
p it was owned by the

New York Times,
as one example, “I
showed them how
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behind they were with color production
but they were resistant to my ideas.”

Not only 1s Veera a man whose Christian
faith impresses those who know him—he
acts and talks and prays with the sincerity
of a pastor—his commitment to those he
serves 1s absolute.

Once, he told me, he lost a website cus-
tomer he was working with. He then
learned that this individual’s new arrange-
ment was “a total disaster.” Which led to a
question from that person that opened the
door for Veera again: “I’m so sorry, what
do I do to get back to you?”

Building for the future

The array of services he offers as founder
and president of CROSS Digital has ena-
bled him to help—among others—a small
moving company. The company can now
interact with customers more easily and
efficiently than ever, almost entirely
online.

“Under one umbrella,” he says.

He sees the potential of expanding
CROSS Digital’s reach to include not just
moving companies but retailers, realtors
and others.

In possession of a Masters in Computer
Science from the University of Phoenix,
membership in the Burlington, Worcester
and Waltham Chambers of Commerce
and a desire to help clients “dominate the
digital area,” Veera Mogilicherla is achiev-
ing well-deserved success.

The highlight of a sixtieth birthday party
for Veera in Burlington in January came
when those in attendance split into teams
for a “how well do you know Veera” com-
petition.

Most of us groped pathetically for the
answers.

Favorite beverage?

“Tea.”m



